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Warsaw, 30th of November, 2010

Poles and Belgians – CSR collaborators 
Report from the “Belgian-Polish Forum on Corporate Social Responsibility”
The „Belgian-Polish Forum on Corporate Social Responsibility” proved to be a good opportunity for representatives of Polish and Belgian companies to exchange experiences within this field. During the meeting held under the slogan “Start small, end up Great!”, nearly 90 participants had the opportunity to learn how to effectively use CSR tools to increase efficiency and effectiveness. Initiator and organizer of the conference was the Belgian Business Chamber. 
- CSR in Poland is often perceived as charity or philanthropic activities, when in fact it is a much broader concept. CSR is primarily the business strategy of a company which helps to increase its value and competitiveness – states Dr. Iwona Kuraszko, lecturer at Kozminski University, in her presentation titled “The three levels of corporate responsibility development in Poland’’.

The Belgian perspective was presented by Peter Schellinck, CEO of Schelter Strategy Consults. In his presentation “CSR in Belgium: the institutional context and practices”, he showed the common denominator for the two countries; the huge potential of CSR in strategies of small and medium enterprises.  

Another part of the conference were the case studies presented by representatives of leading Polish companies. Olga Domanska, President of the Warta and Kredyt Bank Foundation “Together we are stronger”, spoke about the employee volunteer program implemented by the two institutions. The program proved that often the employees themselves are interested in taking part in activities on behalf of institutions in need of assistance.  

Issues regarding social media were also raised. Agnieszka Rzenno, vice-president of the BNP Paribas Fortis Foundation presented its strategy “Click to Help” as an example of skillful involvement of Internet users in activities benefiting local communities. 

Agnieszka Juszczyk, HR director at UCB Pharma, spoke about how a CSR program is put into practice in a company producing biopharmaceuticals. These activities aim to improve the quality of life of patients with severe diseases through innovative therapies and support programs. 

Tomasz Morawski, Sales Manager for Poland of Unibind, showed how CSR is applied in small and medium enterprises. He emphasized among other things, the ethic standards of suppliers and eliminating environmental impact. 

During the third part of the conference an interactive voting was held, where participants had the opportunity to express their opinion about the effectiveness of CSR and the reasons for conducting such strategies. Results showed that most respondents are well-versed in the subject. A lively discussion among the panel allowed recognizing the opinions of both Belgian and Polish guests. 

The meeting ended with a lottery of three prizes prepared by the attendants of the “Z lepszej polki” program, conducted by the Civil Development Foundation (Fundacja Rozwoju Społeczeństwa Obywatelskiego).  

The discussion was led by Justyna Januszewska from the Responsible Business Forum. Partners included the Responsible Business Forum and CSRinfo. Media patrons were Brief, CR Navigator and PRoto.
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Additional information about the Belgian Business Chamber: Established in 1992, the Belgian Business Chamber is an organization uniting Belgian companies, Belgian business people working in Poland as well as Polish companies wanting to establish business relations with Belgium. Originally it was an informal club, a place where Belgian businessmen and their families living in Poland could meet and exchange views. The Belgian Business Chamber aims to promote the Belgian-Polish economic and cultural cooperation, promote Belgium in Poland by presenting Belgian heritage and history. More information about the Belgian Business Chamber can be found at www.belgium.pl. 







